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GROW YOUR BRAND
WITH OUR AUDIENCE

BE PART OF VICTORIA’S MOST ICONIC COMMUNITY EVENT



THE 2018
ROYAL MELBOURNE 
SHOW

Victoria’s largest and most iconic annual community event, 
the Royal Melbourne Show, attracts around 450,000 visitors 
to Melbourne Showgrounds each year, providing significant 
economic and social benefit to the state of Victoria.

Conducted by The Royal Agricultural Society of Victoria (RASV) 
since 1848, the Royal Melbourne Show is an important and 
effective platform to promote and celebrate excellence in 
Victorian agriculture.



AN 
UNFORGETTABLE
EXPERIENCE

RASV is committed to maximising the appeal and success of the 
Royal Melbourne Show by presenting a unique and memorable 
agricultural event experience that is relevant, entertaining and 
provides a unique platform to inform consumers about quality 
Victorian produce and products.

Presenting an extraordinary and vibrant exhibition of 
animals and agriculture, award-winning food and beverage 
experiences, arts and crafts, along with carnival rides, 
showbags, live entertainment and much more, the Royal 
Melbourne Show is indeed a unique celebration that is truly 
unforgettable.



CELEBRATING
VICTORIA

Around 450,000 visitors are expected to attend the 2018 Royal 
Melbourne Show to enjoy a range of unique and unforgettable 
experiences with family and friends, as they immerse 
themselves into a spectacular Victorian celebration.

Alongside mouth-watering local produce, Victoria’s largest arts, 
craft and cookery exhibition, and thrilling entertainment of all 
kinds, the stars of the Show undoubtedly remain the thousands 
of magnificent animals and skilled competitors striving to win 
‘Best in Show’ and claim a coveted blue ribbon.

Victoria’s largest and most iconic annual community event, 
the Royal Melbourne Show is being held over 11 days in 
2018 from Saturday 22 September to Tuesday 2 October at 
Melbourne Showgrounds.



of adult attendees are female75%

of patrons value spending time 
with their family at the Show96%

67%
OF ATTENDEES  
ARE FAMILIES

AUDIENCE

Aged 25 – 44 
years with 
young children 
aged 13 years 
and under

Aged 45 – 59 
years with non-
dependant or 
no children

Aged 14 – 18

* Source 2017 Royal Melbourne Show 
attendee survey

Families

Adults

Teenagers

of visitors were satisfied with 
their Show experience

average retail spend per person 
at the Show

96%

$152

 6% growth from 2016

VICTORIAN 
ATTENDEES

2016

 West 15%

 North 17.4%

 East 10.7%

 Inner 32.3%

 South 12%

Regional 12.5%

EFFECTIVELY 
REACHING YOUR
TARGET AUDIENCE

The Royal Melbourne Show offers sponsors a unique 
opportunity to engage Victorians at Victoria’s largest and most 
iconic annual community event across a uniquely motivated and 
diverse audience.



96% of visitors were satisfied with their experience.

A record 68% of tickets were pre-purchased.

73% indicated their main motivation for attending was  
“to enjoy a fun day out with family and friends”.

The average length of stay was 6 hours.

51% of families attended with primary school  
aged children or younger

The highest attendance was on Friday 29 September.

Around 450,000 people attended the  
2017 Royal Melbourne Show

VALUE
FOR YOUR  
INVOLVEMENT



HIGH PROFILE 
MEDIA
COVERAGE

An integrated marketing program generates a high level of 
public awareness and interest for this iconic event. Through a 
combination of advertising, promotions and publicity the Royal 
Melbourne Show receives significant coverage and exposure 
which maximises the appeal, attendance and success of the 
event.

The Royal Melbourne Show is also supported each year by 
significant media coverage, particularly TV and print media.

Key partnerships with the Herald Sun, The Weekly Times, 
Channel 7, Channel 9 and RACV (with more than 2.1 million 
members), ensures that the Royal Melbourne Show is heard and 
seen by most Victorians during September, and generates more 
than 60 million in PR value.



10,000 Instagram followers

180,000 subscribers on the Royal Melbourne Show mailing list

409,000+ video views on Facebook

Close to 99,000 Facebook fans

Over 13 million website page views

732,000+ unique visitors to royalshow.com.au

As a sponsor you can have the opportunity to leverage  
these assets

YOUR REACH
GOES BEYOND 
THE EVENT



SHOWING OFF 
YOUR BRAND

Visitors come to the Royal Melbourne Show actively seeking 
immersive, informative and engaging activities, making the 
event a truly unique opportunity for marketers to connect their 
brand with the public in a meaningful way.

In addition to this, the Royal Melbourne Show’s dynamic digital 
presence and daily coverage across broadcast and print media 
during the 11 days of the Show, provide sponsors with access 
to an even bigger audience.



Data capture

Creating ticket promotions & VIP experiences for customers

Offering hospitality and ticketing for employees and clients

Securing naming rights to a precinct or pavilion

Presenting onsite activations

Securing supply rights and/or category rights

Build brand awareness

Sampling

Utilising the Show’s digital & communication platforms

Sales and lead generation

Sponsors can maximise value from being involved with the 
Royal Melbourne Show by:

A REWARDING 
INVOLVEMENT



MORE INFORMATION

For more information regarding Royal 
Melbourne Show sponsorship and commercial 
rights opportunities please contact:

Suzana Bishop 
Head of Commercial & Partnerships 
The Royal Agricultural Society of Victoria 
+61 3 9281 7428 
suzana.bishop@rasv.com.au


